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Annotation

Media communication has been at the heart of
journalistic activity since its inception, plays an
important role in the production of media products
and the functioning of the media. In the XVIII-
XIX centuries, when there were no modern means
of media communication (radio, television,
Internet, gadgets), but already at the first stage of
the establishment and development of journalism,
the editors of periodicals had to build media
communication relations with the authorities,
censorship authorities, the readership, the author’s
team, owners of t-books, peddlers of newspapers.
The periodical press as one of the current models
of media communication and media
communication relations in society continues to
remain in the field of view of researchers. In this
article, the hypothesis is put forward that the
formation of the editorial office’s media
communication strategy and media
communication relations depends on the following
factors: political, technical, technological and
economic (financial), socio- cultural development
of society, editorial policy and the position of the
editor-in-chief (founder). This problem is
considered on the example of newspapers of
Primorsky Region. The paper uses methods of
description, analysis, comparison and
generalization. The relevance of the research is
due to the attention of the scientific community to
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the problem of media communications and the
trends of increased interest in regional media.

The author analyzes the practice of applying and
using fakes in the context of the unfolding
information war between Russia and the West.

The article is devoted to the study of immersive
journalism (immersion journalism) — a new
format that has been actively developing recently.
The technologies of virtual (VR), augmented (AR)
and mixed (MR) reality used lead to the
transformation of journalistic genres, in particular
the genre of reportage. Immersive journalism
allows you to establish a strong emotional
connection between the viewer and the event,
which allows you to conclude about the broad
prospects of this format in the work of journalists.
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policy of the EAEU, uniting society participants to
solve specific integration problems. The potential
effects of building a new cross-channel at the level
of a specialized social network from the point of
view of the possibility of creating an integrated
communication in the context of direct interaction
of the media with representatives of government,
business and society are presented.

Currently, the issue of withdrawal of Russian
universities from the Bologna process is being
discussed in Russia. The future should be our own
education system, which should be based on the
interests of the national economy, and the system
will be built taking into account all the
accumulated previous experience. An important
component of quality education is the availability
of the necessary educational and methodological
literature. The article examines the experience of
organizing the publication of educational literature
and the state of educational book publishing in the
Soviet and present time. The comparison shows
that, despite the significant differences, the
appearance and use of an electronic book, some
elements of the system of the past educational
book publishing for higher education could be
applied again.

This article raises the most important and relevant
question about bad the stait of modern film music
and the reasons for this situation, about ways to
correct this situation, as about the necessary
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ON THE TASKS OF THE
RUSSIAN PERIODICAL
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CONDITIONS OF A LONG-

TERM CRISIS
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qualities of a composer who writes music for
cinema.

The article provides a comparative
the behavior of Russian periodicals
during the economic crisis of 2008-2009 and

the crisis caused by the spread of the Covid-19
pandemic in 2020-2021. Taking into account the
economic isolation of the state, which has been
consistently aggravated since the annexation of
Crimea in 2014 and acquired a long-term
character with the outbreak of hostilities on the
territory of Ukraine in February 2022, the
prospective tasks of domestic periodicals have
been determined, consisting in the multimedia
way of content publication and the multiplatform
distribution thereof.

analysis of

Russia has embarked on the development and
rearmament of the country on its own. By
presidential decree, 2022-2031 was declared the
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Decade of Science and New Technologies.
Scientific personnel are at the forefront of the
tasks set. The article is dedicated to Lyudmila
Alekseevna Vasilyeva — scientist and
practitioner, Doctor of Philology, professor of the
Far Eastern Federal University (FEFU), journalist
and teacher, author of textbooks, numerous
scientific and journalistic articles. She made a
significant contribution to the development of
journalism in Primorsky Krai.

The article examines the process of maintaining
the trust and adapting traditional media to the
changing model of information consumption and
the conditions of modern reality through the prism
of project implementation (including state ones).
The revenues decline in print media, the growth in
the number of digital delivery channels, and the
increasing interest of the audience in social
networks and the blogosphere force the media to
search and find new business models while
remaining relevant to their readers. The article
describes media interaction with the state, which
is optimal and innovative for solving pressing
media problems in today’s world.

Practice has shown that books, both paper and
electronic, are a tool for the spiritual development
of a person. The application of the achievements
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of IT technologies in the publication of books can
turn them into an amazing and attractive work that
will detain the reader for a long time. There seems
to be a somewhat fantastic opportunity to organize
a cardinal transformation of the book in the future,
thanks to the expansion of its book space, the
creation of some virtual contact with the reader,
like feedback.
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